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Long-term care (LTC) consumer
soclal media e-toolkit

Long-Term Care Insurance Awareness Month is just around
the corner — use this e-toolkit to help educate and engage
prospects. Leverage the kit’s pre-built posts to help prospects
get the facts about long-term care and moftivate them to start
making a plan of their own —with your guidance.

What’s Social media campaigns for Facebook and LinkedIn
inside that encourage prospects to start making a plan
for their own future care —with your help. Each post
— includes lead-in fext and an animated image to help
I‘ drive engagement.




Facebook & LinkedIn campaigns |

How it works:

1. Open the animated image and save the mp4 file to your computer by clicking the three dots in the
right-hand corner and selecting download.

2. Copy and paste the text into the appropriate social media channel (Facebook or Linkedln) and upload
the corresponding mp4 file for each post.

Post 1 Post 2 Post 3
You're healthy now — and you might be healthy for No one likes to think their health is going to decline When you're older, a bad hip could do more
many years fo come. That’s why it’s so important to as they get older — but for many of us, it will. Do you damage to your retirement income than a bad
make a care plan today. | can help. have a care plan in place? | can help. market — do you have a care plan? | can help.
Download mp4 file Download mp4 file Download mp4 file
4 OUTt o1 I il .  WHAT'S nealttn care Costs WHAT'S
Adults ages 85+ Seniors have 2+ | YoURS " can be a greater gggs

chronic health conditions risk to retirement PLAN?

than market volatility

CARE
PLAN?

need long-term care

Post 4 Post 5 Post 6

A lot of things get better with age — but our health If you can’t live independently when you’re older, how Medicare doesn’t cover most long-term care
isn’t one of them. Could you afford the care you'd would you pay for care? If your answer is Medicare, expenses. |If you need care down the road, how
need? | can help. you might want a better strategy. | can help. would that affect your pocketbook? | can help.
Download mp4 file Download mp4 file Download mp4 file
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Projected annual costs of care in 2030:

$68,£|37h35isted living facility WHAT'S Medicare $]38’000 WHAT'S
57],768 LT E%EFE‘ doesn’t cover most Average lifetime cost ‘{%EE

PLAN? long-term care costs of long-term care PLAN?

$1 ll 3, .[ ] ] Nursing home, private room
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http://www.pardot.securian.com/F87549-145-1
http://www.pardot.securian.com/F87549-145-2
http://www.pardot.securian.com/F87549-145-3
http://www.pardot.securian.com/F87549-145-4
http://www.pardot.securian.com/F87549-145-5
http://www.pardot.securian.com/F87549-145-6

Post 7

You're healthy now. But what if your household
chores get to be more than you can handle when
you're older? | can help.

Download mp4 file

$71,768

Annual cost of home
health aide in 2030

Post 10

Future care needs are unpredictable, but a care
plan helps ensure you and your family can focus on
making each moment count today. | can help.
Download mp4 file

Post 8

Our health changes as we age - do you have
a plan in case “what if” becomes “what now”?
| can help.

Download mp4 file

Today, 5.8 million ) ™ 4

adults 65+ have e
Alzheimer’s YOUR
By 2050, that number S

is expected to rise
to 13.8 million

M

Post 11
Aging brings a lot of changes, but a care plan helps
ensure you and your family can face the future with

confidence — and make each moment count. | can help.

Download mp4 file

Post 9

Growing old doesn’t have to be a burden on your
family. Help give your loved ones a choice by
making a care plan today. | can help.

Download mp4 file
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Caregivers felt they
did not have a choice
in their role

Post 12

A care plan helps prepare you and your loved ones
for future challenges so you can make each moment
count today. | can help.

Download mp4 file



http://www.pardot.securian.com/F87549-145-7
http://www.pardot.securian.com/F87549-145-8
http://www.pardot.securian.com/F87549-145-9
http://www.pardot.securian.com/F87549-145-10
http://www.pardot.securian.com/F87549-145-11
http://www.pardot.securian.com/F87549-145-12
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Learn how

1-888-800-1962 (independent brokerage)

Please keep in mind that the primary reason to purchase a life insurance product is the
death benefit.

Life insurance products contain fees, such as mortality and expense charges (which may
increase over time), and may contain restrictions, such as surrender periods.

These materials are for informational and educational purposes only and are not
designed, or intended, to be applicable to any person’s individual circumstances. It
should not be considered investment advice, nor does it constitute a recommendation
that anyone engage in (or refrain from) a particular course of action. Securian Financial
Group, and its affiliates, have a financial interest in the sale of their products.

Insurance products are issued by Minnesota Life Insurance Company in all states except
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) To help clients find a long-term care solution that works for them.

New York. In New York, products are issued by Securian Life Insurance Company, a New
York authorized insurer. Minnesota Life is not an authorized New York insurer and does not
do insurance business in New York. Both companies are headquartered in St. Paul, MN.
Product availability and features may vary by state. Each insurer is solely responsible for
the financial obligations under the policies or contracts it issues.

Securian Financial is the marketing hame for Securian Financial Group, Inc., and its
affiliates. Minnesota Life Insurance Company and Securian Life Insurance Company are
affiliates of Securian Financial Group, Inc.

For financial professional use only. Not for use with the public. This material may not be
reproduced in any form where it would be accessible to the general public.



